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Electronic commerce (e-commerce) has completely changed the way people shop for products. Reliable reports indicate that in the GCC countries, the e-commerce market is expected to grow to more than $20 billion by 2020. As revealed by a report by worldwide consultancy at Kearney, the growth is expected to rise from $5.3 billion in 2015, which is as a result of a tremendous increase of online shopping in the region (Chaffey, 2017). The future trend in e-commerce in the GCC countries and the Western countries is highly promising and it is believable that it would be quite different between GCC countries and the Western ones. 
Reports indicate that e-commerce contribute to about 0.4 percent of the gross domestic product of the GCC region. In addition, it is clear from a report at Kearney on “Getting in on the GCC e-commerce game” that more than 30 percent of major retailers in GCC are in e-commerce. According to this report, in 2015, e-commerce payments made via Visa cards in the GCC went to a total of 2.5 billion dollars. This was a 24 percent increase from 2014. However, the growth rate is expected to be similar or higher as time goes on due to the massive entrance into the market. 
Europe and the US have been in the lead on the growth of e-commerce. For some time now, the US government has been taking down the trend of growth of e-commerce sales. Despite the fact that the overall percentage of sales has been as high as it could be anticipated, there has been a steady growth. A report from the Center for Retail Research on the online retailing in US, Britain and Canada shows that the main driver of growth in the American and European retailing is the retail online sector. This has led to growth rates of up to more than 14 percent in 2017. Future trends indicate that although the growth rates have been declining since 2015, they can remain at around 10 percent for the next two years. The predictions indicate that the total online retails may rise to almost 20 percent in 2020 (Chaffey, 2017). 
As revealed by research, it is highly expected that there the future trends are most likely to be different between the GCC countries and the Western countries. Although there has been a well-established infrastructure and high level of connectivity in the GCC countries, -commerce is still low as compared to the established e-markets in the Western countries such as the UK, USA, France and Germany among others. The future trends will be different because majority of the major global online retailers have already established their presence in the Western countries and have been in operation for quite some time. None of the global online players is directly present in the Gulf Countries but majority of them are now establishing their businesses there (Pedersen &Partners, 2017). The future trend will be different because e-commerce in the Gulf will most likely expand at a fast rate to outperform the already existing markets due to demographics and the fast advances in technology. However, certain measures have to be put in place in order to boost performance of the market and raise its standards. In addition, the future trend will be different because the GCC countries have a potential market which comprise of a majority of the young generation. The online business is mainly for the millennial and the GCC countries have a plenty of them as compared to the Western countries (Pedersen &Partners, 2017). 
It is evident from research that e-commerce is mainly for the young generation as it is to the elderly. Comparing both the western countries and the GCC, it is clear that the GCC are comprised of more than fifty percent population of the young. On the other hand, a bigger population in the western countries are adults, which makes it clear that the GCC have a brighter future in e-commerce than the Western countries. Additionally, as mentioned earlier, there are new advances in technology from day to day. With these advances, GCC countries are likely to be more connected to e-commerce that Western countries in the future (Pedersen &Partners, 2017). This is because the young generation in the GCC countries will be able to adapt and implement the practices faster than the old in the Western countries. 
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